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STYLE LANDING

DIEGO GRONDA, ROCKWELL GROUP EURQOPE, SHARES HIS INSIGHT INTO WORKING WITH VIRGIN,
THAT VIBRANT SPLASH OF RED AND THE NEW EXPERIENCE CREATED FOR TRAVELLERS TO CHICAGO

ROCKWELL GROUP EUROPE HAS COMPLETED
THE INTERIOR DESIGN OF VIRGIN HOTEL
CHICAGO FOR SIR RICHARD BRANSON'S VIRGIN
HOTEL DEVELOPMENT, INCLUDING THE
HOTEL'S 250 GUESTROOMS, 40 ONE BEDROOM
SUITES, AND TWO ROCK STAR SUITES; THE
COMMONS CLUB; TWO VIBRANT
RESTAURANTS; AND THE SPA.

WHAT WAS YOUR UNDERSTANDING OF THE
BRAND, PRIOR TO WORKING WITH THEM?
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ONCE THE BRIEF WAS SET, WHAT WERE YOUR
INITIAL CONSIDERATIONS FOR THE PROJECT?
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HOW DOES THE VIRGIN HOTEL DIFFER TO ANY
OTHER HOTEL OFFERING IN TERMS OF ITS
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Interview

interesting

rooms. We

wardrobes with ample shelving, hanging space,

Someone s room gxperience,

HOW DID YOU CAPTURE THE SPIRIT OF VIRGIN?

| believe the spirit of Virgin is & spirit of innova

that's in constant flux and evolution. Those who

red hotel filled with Virgin lo
disappointed. We didn't want to emphasise the
brand in such a it

when dealing with branding, the colour red can

le powerful

also be a source of stress. As a result, the use of

Virgin's signature rad throughout the hotel is

subtle, almost minimalist, although we decided to
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be bold in certain areas, like the staircase with the
“red paint blob” area rug and the guestroom doors
More importantly, | think we captured the Virgin
spirit by creating a comfertable and tech-forward
environment with a casual, relaxed and playful vibe
This is an understated pied-a-terre distinguished
by a contemparary, cosy and whimsical style. There
are the questroom corridors with wall lamps
reminiscent of street lighting and British

townhouse-inspired red front doors that set a
residential mood and create an unexpected sense

of arrival. The quirky porcelain statue of a dog

marks pet-friendly
other hand, are held in a neutral palette of natural
woods, grey, white and beige for the furniture and
finishes, exuding an air of serenity. The iconic,

oms. The guest rooms, on the

patent-pending Lounge Bed again has the Virgir
spirit deep ins:de its sheets

Another area that breathes the Virgin spirit is the
570 m2 Commons Club on the first floor, which
really blurs the lines between work and play. We

Image left: Aworking area
in the Steeping Lounge
features a custom rotating
table, 3 leather Poltrona
Frau Chair, and an Artemide
LED task light. The
wallpaper in dark grey felt
with custom red stitching
was exclusively designed for
Virgin Hotels by Maya
Remanotf

Image courtesy

of Eric Laignel

Image right: The Dressing
Room features two large
wardrobes by Poliform that
provide ample shelving,
hanging space, shoe
storage, drawers, and

a full-length mirror. Above
the oversized vanity sink,
a custom round, wood
frame mirror with wall
sconces adds a

residential feel.

Image courtesy

of Virgin Hotels

ntegrated different zones of activity into one

seamless, dynamic spatial experience. Guests can
use the library as their temporary office, meet in
the lounge areas, party in the semi-private Shag
Room, or enjoy a casual meal from the open

kitchen

HOW DID YOU PAY HOMAGE TO THE ORIGINS OF
THE BUILDING AND THE ART DECO PERIOD IN
YOUR DESIGN?

Our design continuously juxtaposes the historic and

the contemporary, underscoring the vibrant DNA of
the Virgin brand. Significant architectural features

were restored to add warmth and character, such
3s the ornate brass elevater doors and the vintage
oak cigar sales counter from the 1920s that serves
as the hotel’s reception desk. It's a fun historical
reference in the context of today's smoke-free
Chicaga.
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Virgin Hotel Chicago
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moulds in order to bring the ceiling back to its Other aspects of the hotel glay off the loca Another extraordinary space i1s the Commons

traordinary architectural histor

dialogue betweer t;:: old and the new WHAT ARE YOUR DESIGN HIGHLIGHTS OF THE
PROJECT SO FAR?

DID THE CHICAGO LANDSCAPE PLAY A PART IN One of the highlights in this project no

YOUR DESIGN CONSIDERATIONS?

Yes, the ho stion and aspects of

otel's flexibility, privacy, and u f ily amenities www.rockwellgroup.com
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